N\

MEPI®EPEIA
>TEPEAX
EAANAAAZ

AEATIO TYIIOY

Aapia, 9 Nogpppiov 2016

H Nepipépeia Zrepeag EAAGdag oTo Aovdivo

>Tnv Aiebvry ‘EkBeon Toupiopou World Travel Market, oto Aovdivo ouppeTeixe n MNepipépeia
>Tepedc EANGGag, pe okond Tnv npoBoAr] TWV TOUPIOTIKWY MAEOVEKTNUATWY Kal UNOdOHWV
0AOKANPNG TNG ZTEPEAC,

Tnv MNepIPEPEIa EKNPOO®NNOAV, 0 OAEC TIC ENAPEC NOU £yIvav PE EEva TOUPIOTIKA NMPAKTOPEIa
Kal €nIXEIPAOEIG, O AvTINEPIPePEIapXNG ToupiopoU TMavvng KoTddg, o AvTINEPIPEPEIAPXNG
EupuTaviag ApioTeidng Taoiog kai o Bgpatikdg AvTinepipepeiapxng Mavvng TaykaAeykac.

3TNV €kBeon PBpeONKav €KNPOOWNOI EVWOEWY, (POPEWV Kal ENIPEANTNPIWV MOU Egixav Tnv
duvaToTnTa va npowbroouv TIC UMNPECIEG TOUG yId TIC ANAITHOEIC TOu oUyXpovou JIEBvouc
ToupiopoU o€ £va eupU KOIVO EMIXEIPNUATIOV TOU KAGOOU TOU TOUupIoHOoU.

To nepinTepo TG MepIPEPEIAC, EVTOC Tou NePINTEPOU Tou EOT emokEPONKE kal n YNoupyog
ToupiopoU, 'EAeva Kouvtoupd n onoia evnuepwBnke anod Tov K. KoT{dd yia TIC eVAAAAKTIKEG
HOpPPEC ToupiopoU nou npowbei n Mepipepeia otnv Euputavia, Tn ®OIwTIda, TN Pwkida, TNV
EuBoia kai Tn BoiwTia aAA\a Kai yia TIC OpAdEIC EVioXUoNG TOU XEILEPIVOU TOUPIOHOU.



