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padeio Avuunepidpepeidpyxn Touplopov & ABAntiouoL

13 @eBpouapiov 2019

AEATIO TYMNOY

Me peyaAn emtuyxia Kot Wlaitepa Betikd pnvupata n Nepudpépeta Itepedg EANASAG,
OMOKANPWOE TN OUPUETOXH TNG otn Olebvry €kBeon touplopou "International
Mediterranean Tourism Tourism Market (IMTIM 2019)", yia plo akOua XpOvid, N
omnola mpaypatonowibnke 12 & 13 PeBpouvapiou 2019 oto TeA ABIB tou lopanA,
TipoBAAAOVTAC £TOL TO TOUPLOTLKO KO TIOALTLOTLKO TTPOidV TNG.

Ito mepintepo NG Mepldpépelag ocuppeteixav kat dhofevibnkav eKMpOowIoL
ETIAYYEAUQTIKWY KOL TOUPLOTIKWVY popewv. Kata tn Stdpkela tng €kBeong, §66nke n
gukalpia va TPoPANBoUV TA TOUPLOTIKA OVTOYWVLIOTIKA TIAEOVEKTAHMATA TNG
Neplpépelag 2tepedg EANGSAC kol va Tmpaypatonolin®olv  CUVAVINOELS HE
ToUpLOTIKA Ypadeia kal dnuoactoypddouc.

ISlaitepa €vtovo amodeixBnke to evdladépov tou lopanAitikou kowou yla TO
OUVOAO TOU TOUPLOTLKOU Tipooplopol tng Meplpépelag, kabwg eixav tn duvatodtnta
VA EVNUEPWOOUV OVAAUTIKAL.

H &tebvng €kBeon “IMTM 2019” avoBabuiletal CUVEXWE LE CUMMETOXEC amd OAn TV
TIAYKOOULO TOUPLOTIKN Blopnxavia, evw StamiotwOnke otL n Meplpépela ITePEAS
EAAGSag amotelel £vav and Toug MAEOV EAKUOTIKOUC TIPOOPLOUOUG TG lopanAitikng
oyopac.

O Avuunepidepelapyxng Touplopol & ABAnTiopoL tng Mepidépelag Itepedg EANGSOG
SNAwoe XapaktnPLoTKA: "Tnv MPOTIUNON Kal TNV ayamnn twv ¢ilwv pag amod to
lopanA tnv elompdattovpe oe kaBe emiokePn pag edw. Ta atobiuoatd pag sivat
opolBaia kat kataBarlouvpe kaBe duvatn mpoomddela va davoUpe avtailol Twv
ipoodoKLwyv Toug".



